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Type of Consumer Appeal 

Professional Athletes 
‘ I am the top of my field and am paid or sponsored to engage in my sport full or part time’ 

Subculture Leaders 
‘ I choose my activity based on lifestyle, to be closer to nature and because it represents my values. I choose my equipment 
to support my lifestyle’ 

Subculture Followers 
‘ I like the idea of the sport and the image it represents. I make choices that allow me to fit in with members of the 
subculture’ 

Enthusiasts 
‘ In engage in the sport because it’s fun. I relate to the image and love to share my activities’ 

Weekend Heroes 
‘ I used to get more time to be involved in the sport but due to work/ family commitments I don’t get to engage as much as 
I would like. When I do, it’s important to savour, capture and share the moment’ 

Gift Buyers 
‘ I have kids/ friends that love sports and want to buy them something special that doesn’t require me to know their 
size/style  or too much about their activity’ 

Impulse Purchasers 
‘ When in a situation where I am doing something unusual and exciting I want to capture the moment and will take an 
opportunity to do so. I would buy the video of my bungee jump or photo of myself on a roller-coaster, even if it may be a 
one-off.’ 

Not Likely Moderately Likely Likely 

There are a range of consumers that Wearable Action Cam’s appeal to. Swann is focusing on a core segment of these 
with this product 
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Shoot professional quality 1080p HD 
footage that can be played back on 

the PC, shared or shown on an HDTV  

Capture gorgeous shots on the 8MP 
still camera with continuous, self 
timer and triple shot burst modes 

Easily mount to your wrist helmet bike 
snowboard and more to capture all 

adrenaline pumping activity 
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Watch the video & playback 
footage on the detachable 1.5” 

LCD screen 

Great for all conditions with 
waterproof casing to 65ft/20m  below 

the surface 

Start recording from a distance using 
the included remote control with belt 

strap for easy access 
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 Freestyle HD Wearable Video   
Camera 

  LCD Screen 
  Waterproof Case 
  Remote Control 
  Carry Pouch 
  Helmet Mounting Bracket 
  Universal L Shaped Mounting 

Bracket 
 Universal Low Profile Mounting 

Bracket 
 Connector Tray Bracket 

Accessory 
  Flat Adhesive Mounting Pad x 2 

 

 Curved Adhesive Mounting 
Pad 

  Wrist Strap 
  USB Cable & AV Out Cable 
  Power Adapter 
  Instructions Manual & CD 
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Optics Audio 

135° angle view at 1080p resolution 
170° angle view at 720p resolution 

Stereo 48kHZ, AAC compression 
 

Video Storage 

HD Resolution 
1080p (1920 X 1080) 30fps 
720p (1280 X 720) 60fps 
Video Format MPEG4 Codec, MOV File 
Format 

Type – Micro SD Card (not included) 
Capacity – up to 32 GB 
 

Battery 

Rechargeable Lithium-ion (1000mAh) 
Record time Up to 2.5 Hours per charge 
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Pack weight 
 

28.9 (oz) 
820 (g) 

Pack dimensions 
 

L 3.2 x W 6.4 x H 11 (inches) 
L 80 x W 160 x H 280 (mm) 

Packs per master carton 
 

15 units 

Master carton weight 
 

29.3 (lb) 
13.3 (kg) 

Master carton dimensions 
 
 

L 11.8 x W 19.9 x H 16.6 (inches) 
L 301 x W 505 x H 423 (mm) 
 




